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Consumer-Focused Approach is Key to Driving the Industry Forward
One of the ways we’re fulfilling our vision of 
bringing dairy to life is by convening the dairy 
industry to tackle challenges and develop 
solutions to ensure a strong future. The recent 
Dairy Experience Forum brought together 
representatives from across the supply chain 
to push the industry to think with the mindset 

of the next generation to drive disruptive innovation. 

Why is this important? Because the battle we’re facing is 
real. You don’t have to look far to see eye-catching claims 
being made in the marketplace. Danone is claiming that 
plant-based products could become as big as its dairy  
business in 10 years. Other companies are investing in  
alternative proteins to capitalize on the vegan marketplace. 

The dairy industry needs to stand up for itself and showcase 
the creative approaches we’re taking to meet the needs of 
today’s consumers.

The quiet humility that the dairy industry is known for won’t 
cut it any longer. What’s exciting is that nearly 400 attendees 
left the forum with increased awareness about the  
importance of collaboration across the dairy supply chain. 
Together, we must focus on the needs and values of today 
and tomorrow’s consumers and fuel critical innovation to 
drive dairy sales.  

I encourage you to read more about key themes and  
takeaways shared during the forum. This issue also  
highlights how your checkoff is working with students to fuel 
product innovation, and how we’re enhancing consumers’ 
connection and appreciation for dairy at state fairs, schools 
and in the grocery aisle. We’re excited about this work and 
proud to work on your behalf.

Lucas Lentsch, CEO, Midwest Dairy
Bringing Dairy to Life!

State Fairs Bridge the Gap from Consumer to Farmer
As consumers become more removed from agriculture, state 
fairs become an important way to bring dairy to life. Complete 
with the magic of butter sculptures, curiosity of baby animals 
and flavorful ice cream treats, state fairs attract millions of  
consumers across the region each year. This summer,  
Midwest Dairy and dairy farmers engaged state fairgoers in 
hands-on activities and dairy eating occasions, and invited 
them to see, touch and experience the dairy community’s  
commitment to animal care, sustainability and nutrition. 

At the Iowa State Fair’s Farm to Fair dinner, dairy farmers  
from the Iowa Dairy Experience and Leadership Program  
interacted with more than 400 guests while they dined together 
on a meal including milk and ice cream. Diners enjoyed  
conversations about agriculture and asked questions about 
how food gets from farm to table. 

Celebrating the Gerken Dairy Center’s 20th anniversary, the 
Missouri State Fair butter cow sculpture, created by Tracey 
Adams, helped consumers celebrate dairy’s rich history in  
Missouri. While consumers marveled at the butter sculpture, 
they connected with dairy farmers to find out more about  
how dairy delivers real enjoyment and is produced both  
responsibly and sustainably.

Nebraska dairy farmers brought dairy to life for hundreds of 
students during the Nebraska’s Largest Classroom event at the 
Nebraska State Fair, where students and teachers from across 

the state connected with dairy farmers and learned about milk’s 
journey from farm to table.

Visitors to the Illinois State Fair Dairy Products Building 
showed their love of dairy by snapping a selfie at the  
Undeniably Dairy selfie station. Guests picked from a variety of 
fun backgrounds, such as a cow jumping over the moon, and 
received their photos onsite via email or text.

To inspire consumer confidence in dairy farming and nutrition, 
dairy ambassadors interacted with North Dakota state fairgoers 
as they visited the Dairy Barn, while in South Dakota, an  
Undeniably Dairy-branded canopy drew fairgoers into  
conversation with the South Dakota Dairy Princess and  
dairy ambassadors.

In Minnesota, after casting their votes for the Dairy Goodness 
Bar’s “Flavor of the Fair” contest, state fairgoers had the  
pleasure of tasting the winning pick, Birthday Batter Blast, in 
the delicious forms of sundaes and malts. Kansas fairgoers 
also enjoyed tasting a new ice cream flavor, Perfectly Peach, 
made by Hildebrand Farms Dairy located in nearby  
Junction City. 

At state fairs across the Midwest, dairy is making its mark.  
With fair attendance continuing to grow year after year,  
Midwest Dairy extends dairy’s reach by bringing memorable 
state fair dairy experiences to consumers each year.

Midwest Dairy Resources

To get involved with Midwest Dairy efforts, or to access resources and promotion tools and materials, 
email the Promo Center at psc@midwestdairy.com or call 1-877-360-FARM (3276). 

Questions can be directed to the Farmer Relations manager for your state or call 1-800-642-3895.

 Arkansas Ashley Anderson, 501-778-3722, aanderson@midwestdairy.com
 Southern Missouri/ 
 Eastern Oklahoma Stacy Dohle, 417-267-5039, sdohle@midwestdairy.com 
 Illinois Kendra Anderson, 309-825-2196, kanderson@midwestdairy.com 
 Iowa Jenna Finch, 515-964-0696, jfinch@midwestdairy.com and  
  Mitch Schulte, 319-228-8503, mschulte@midwestdairy.com 
 Northern Missouri/Kansas Ron Grusenmeyer, 816-873-0351, rgrusenmeyer@midwestdairy.com
 Minnesota Shannon Seifert, 507-766-6864, sseifert@midwestdairy.com and  
  Lucas Sjostrom, 320-346-2216, lsjostrom@midwestdairy.com
 Nebraska Kris Bousquet, 531-207-4291, kbousquet@midwestdairy.com 
 North Dakota Amber Boeshans, 701-712-1488, aboeshans@midwestdairy.com 
 South Dakota Tom Peterson, 605-251-2439, tpeterson@midwestdairy.com
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Perspectives on the Dairy Experience Forum
Here is an overview of key takeaways from several attendees at this summer’s Dairy Experience Forum:

I really enjoyed the Gen Z panel. It was interesting to  
hear how much convenience affects their purchasing  
habits. This gives us insights on how we market and  
merchandise to this generation.

It was nice to connect with the industry as a whole and 
learn more of the story behind the why. It also seemed 
that while we as a c-store industry are focused on  
innovation, the dairy community is a little more hesitant. 

- Dana Renfro, Category Manager, Yesway

It was interesting to hear that most of the younger  
consumers on the panel were willing to try a product as 
long as they agree with the way the company runs its 
business. If they heard something negative about a  
product, they say they are willing to research further to 
better understand what they are hearing.

This kind of feedback really opened my eyes to the role 
of the marketing side of dairy and made me interested in 
learning more. 

- Jacob Schumacher, Illinois Dairy Ambassador

The forum highlighted some great industry insights 
including the importance of engaging the consumer and 
telling the farm to fork story. Farmers have a big task in 
needing to innovate given dairy is a commodity type  
item. I wrote down a line from speaker Jeff Fromm,  
“Consistency and spontaneity equals brand love.” I feel 
dairy has the consistency piece down; where it gets  
difficult is in finding new ways to be spontaneous.

One opportunity would be to have even more of the 
industry represented so there can be greater dialogue 
between what the farmers want and need and what the 
consumers want and need. 

- Jennifer Foerster, Nutrition Program Consultant,  
Minnesota Department of Education

The forum was a great opportunity for producers to see 
how far our industry has come on a consumer level, as 
well as what’s in store for the future. Most of the young 
consumers participating in the panel shared they were 
conscious of the quality of foods they were consuming, 
and considered quality, along with reasonable price 
points, to make their food decisions. Product innovation 
has vastly improved, and I am confident we will continue 
to see amazing new products developed and embraced 
by our consumers.

Because consumer impression is paramount and always 
changing, we try to give the best “drive by appeal” on 
our farm. We welcome several groups each year which 
allows us to connect with local consumers on a more 
personal manner. 

- Leah Kurth, Dairy Farmer; Cosmos, Minnesota

With Fuel Up to 
Play 60, students 
learn beneficial 
habits they can 
build on and 
apply throughout 
their lives.

91 8
of consumers 

snack multiple times 
throughout the day

of these consumers 
forgo meals altogether in
favor of all-day snacking

percent percent
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Arkansas: Midwest Dairy has awarded 
cash prizes to the four winning schools which 

participated in Arkansas’ school breakfast challenge, a 
program encouraging schools to increase promotion of 
school breakfast, including milk, in the 2018-19 school 
year. The winning school, Marion Junior High School, 
increased breakfast participation by 155 percent. 

Illinois: Midwest Dairy and National Dairy 
Council cohosted a Nourish Dialogue Dinner, 
an event where 15 stakeholders gathered in  

Chicago to discuss dairy and its contributions to health 
and sustainable food systems. This is one of several 
similar events where Midwest Dairy is building upon a 
network of champions committed to working together 
to create more sustainable food systems.

Iowa: Midwest Dairy led a media training for 
11 new Hy-Vee retail dietitians to provide tools 

and resources on how to prepare, practice and deliver  
a successful media interview. The training positioned  
Midwest Dairy as a thought leader and equipped 
dietitians, who are often the first point of contact for 
consumer questions, with skills and information to 
promote dairy’s nutrition profile to shoppers. 

Kansas: A mural showcasing agriculture’s 
contributions across Kansas was recently 

unveiled at the Deanna Rose Children’s Farmstead 
in Overland Park. The mural, sponsored by Midwest 
Dairy in collaboration with Kansas Farm Food  
Connection, will reach more than 400,000 annual 
farmstead visitors typically less connected with  
agriculture and help connect them to dairy’s farm to 
table story. 

Minnesota: Midwest Dairy brought dairy to 
life at the Minnesota Zoo with dairy-themed 
activities and farmer-led animal nutrition and 

milking demonstrations. At the “Mootopia” event, dairy
farmers Sarah Kuechle and Kate McAndrews shared 
their dairy stories with zoo visitors. Through its  
partnership with the zoo, Midwest Dairy has secured 
annual on-site events for the next four years, helping 
to raise consumer awareness of dairy.

Missouri: Randall Williams, director of 
Missouri Department of Health and Senior 
Services (DHSS), attended a dairy farm tour 

at Mooney Farms in Rogersville. Dr. Williams has a 
background in both dairy farming and medical care 
and is committed to improving the health of 
Missourians. The positive support of dairy from DHSS 
leadership will strengthen the partnership between 
both organizations and help ensure consumers 
continue learn more about dairy’s nutrition profile. 

Nebraska: In partnership with Genesis 
Health Clubs throughout Nebraska,  

Midwest Dairy worked with sports dietitian and author 
Jill Koegel to create a video series promoting dairy’s
powerhouse of nutrients to club members and sports 
enthusiasts. Videos were shared through social media 
and in Genesis clubs, expanding the reach of dairy’s 
nutrition benefits to conflicted health seekers.

North Dakota: Dinner on the Prairie,
which took place near Minot, increased  

consumer confidence in dairy by connecting dinner 
guests directly to dairy farmers, Kenton and Bobbi Jo
Holle. The event, sponsored by Midwest Dairy and 
CommonGround North Dakota, provided an 
opportunity for consumers to enjoy dairy foods and 
learn more about dairy farming practices and 
dairy nutrition.

Oklahoma: Midwest Dairy recently
piloted a Dairy Aisle Reinvention program 

in Reasor’s supermarkets in Tulsa. The program 
aims to strengthen retailer relationships as well 
contemporize the look of the dairy case in retail stores. 
Graphically-enhanced grocery aisles entice shoppers 
to stay longer and purchase more dairy. 

South Dakota: Midwest Dairy provided
funding to Feeding South Dakota to  

purchase equipment which slices and packages bulk 
cheese and will be used in their Distribution Center’s 
new clean room dedicated to repackaging bulk food 
items. Funding also supported the purchase of  
refrigeration to help store the cheese at local agency 
partners throughout the state. Valley Queen Cheese 
will provide more than 10,000 pounds of cheese  
annually in the form of 40-pound blocks. 
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UPDATES 
WORTH READING

IN OUR 
10 STATES Bringing Dairy to Life!

From the Gas Pump to the  
Dairy Aisle: Checkoff’s Plan 

to Grow C-Store Sales
When today’s consumer fills their gas tank at the 
convenience store, they may choose to pay at the 
pump. While this time-saving feature might be seen 
as a benefit in the consumer’s eyes, it poses a threat 
to the store’s food and beverage sales. With one 
third of the decline in dairy sales attributed to the 
convenience channel, Midwest Dairy is working with 
convenience store chains like Yesway, which has 
120 stores in the Midwest and big plans to grow, 
to draw more customers inside, specifically to their 
dairy section.  

Through an established partnership, Midwest Dairy 
provided recommendations based on consumer 
trends and insights to Yesway on how to drive dairy 
sales, specifically by helping the chain determine 
which dairy items to carry and how to allocate the 
right space to these items. To help further maximize 
the customer’s dairy experience, Midwest Dairy 
completed a 26-week dairy case study and made 
recommendations to increase dairy product offerings 
in stores.

This collaboration with Yesway, headquartered in 
Des Moines, Iowa, is worth checkoff’s investment. At 
only three years old, they added 73 stores in 2018 
and have set a goal to add at least 600 stores by the 
end of 2020. Their growth and goals helped them 
jump to No. 6 on the 2019 Convenience Store News 
Top 20 Growth Chains ranking. 

Another example of the partnership between  
Midwest Dairy and Yesway and its potential for 
growth was seen when the chain sent two of its  
representatives to the recent Dairy Experience  
Forum to learn and better understand the benefits 
of a partnership with checkoff.

Convening the Industry  
to Problem-Solve the Gen Z 

Consumer Connection
The Dairy Experience Forum, which took place this  
summer in St. Paul, Minnesota, brought together dairy  
farmers, industry experts and partners to spark disruptive 
innovation to drive the industry forward. The second annual 
forum, co-sponsored by Midwest Dairy and Dairy Farmers 
of Wisconsin, continued important conversations around 
dairy innovation, sustainability and the consumer mindset of
Generation Z. 

Nearly 400 attendees participated. For some, this was the 
first time they’d attended an industry meeting with dairy 
farmers. Interactions across the supply chain generated 
valuable insights into how collaboration plays a key role in 
establishing a secure future for dairy. 

Speakers and panelists included industry leaders from  
Amazon, Ben & Jerry’s, General Mills and Taco Bell, as 
well as U.S. Dairy Export Council President and CEO,  
Tom Vilsack. 

Among the highlights was a live Gen Z consumer focus 
group of eight young adults ages 18-21 who discussed how 
their generation’s personal values and perceptions of food 
impact how they make purchasing decisions. 

Overall, the group identified themselves as skeptics,  
career-focused, more protective of their social media  
exposure, concerned about equality and driven to make  
the world a better place. Given their on-the-go-lifestyles, 
convenience is a top priority, which provides numerous  
untapped opportunities for dairy to innovate and create  
products that will fit consumers’ ever-changing needs.

Given Gen Z is setting trends today that other generations 
will follow, it’s important the dairy industry take notice of what 
this group had to say. By paying attention to Gen Z values, 
the industry can better position itself to establish trust and 
loyalty among a generation that will have huge buying power 
in the years to come.  

Throughout the forum, conversations among attendees  
generated calls to action encouraging them to take what  
they learned to their local industry groups, boards, co-ops 
and others to challenge the status quo of thinking.  

Midwest Dairy Website Refreshed with Farmers and Partners in Mind
Have you seen the refreshed MidwestDairy.com? The site is designed to ensure information  
most relevant to dairy farmers and industry partners is readily available. The new site also offers  
easy access to important industry resources, dairy checkoff information and Midwest Dairy news. 

You will find new resources; however some familiar, popular features remain, such as the  
Promo Center, which was previously titled the Producer Service Center. Here, you can  
continue to find items to help you promote dairy in your community. To simplify the ordering 
process, a password is no longer required.  

MDFRC Innovation  
Captures Attention of the 
Adventurous Consumer
When Innova Market Insights identified “Adventurous  
Consumers,” those who are set on new discoveries and 
experiences, as the top food and beverage industry trend in 
2019, the Midwest Dairy Foods Research Center (MDFRC) 
application lab took notice. In late 2018, they embarked on 
an innovation project which resulted in the development of a 
Protein-Powered Curry Hummus. 

Over a six-month period, MDRFC Dairy Foods Application 
Scientist Sonia Patel, who is based at the University of  
Minnesota, developed the Protein-Powered Curry Hummus, 
which contains dairy ingredients including milk protein  
concentrate and a curry seasoning made of dairy permeate 
to further boost the nutrition content. The product delivers 
both a bold and unexpected flavor, two attributes which 
Innova identified as key to delivering the enjoyable, exciting 
eating experience which Adventurous Consumers want. 
Additionally, the hummus is billed as a snack, which Innova 
cites as the definitive eating occasion among consumers 
and the central focus of innovation across all food and  
beverage categories, with 10 percent average annual 
growth of global food and beverage launches tracked with  
a snacking claim over the past five years. 

MDFRC’s work extended beyond the dairy ingredients  
application. To inspire and support key industry brands  
from around the world to develop products like the curry 
hummus prototype, MDFRC teamed up with National Dairy  
Council and U.S. Dairy Export Council to sample the  
prototype at the 2019 Institute of Food Technologists annual 
conference, an event which draws attendees from around 
the world. By showcasing  
the dairy-based hummus on  
the global stage, MDFRC  
aims to support one of its  
top goals, which is to defend  
U.S. dairy ingredients in the  
face of challenges from  
non-dairy proteins and  
from foreign dairy sources.

Establishing Students as 
          Life-Long Dairy Consumers
Today’s elementary, middle or high-school student is  
tomorrow’s dairy lover, which is why Midwest Dairy  
continues to invest time, resources and energy working 
with key school districts across the region to increase  
student access to kid-friendly dairy menu items.

With the new school year underway, to date, Midwest Dairy 
has awarded eight equipment grants to school districts in  
Illinois, Kansas, Minnesota, Missouri, Nebraska, North  
Dakota and South Dakota for the implementation of new 
dairy-focused meal programs and serving 
methods. This includes grab-and-go and 
second-chance breakfast, after-school  
supper, coffee bars and bulk milk  
dispensing as well as the addition of new 
menu offerings, such as smoothies, yogurt  
parfaits, pizza and hot chocolate milk. 

Grants awarded this year build on the success of Midwest 
Dairy’s grant support during last school year. In 2018-2019, 
Midwest Dairy awarded 53 equipment grants to 31 districts. 
Plans to provide additional grants to targeted districts this 
school year are underway. 

By providing students additional opportunities throughout the 
school day to purchase meals, as well as enhancing dairy  
options to appeal to students’ taste preferences, both meal

participation and dairy  
sales are projected to 
increase again this year. 
What’s more, the eating 
habits being formed at this 
young age are more likely 
to last into adulthood, 
which helps build a faithful 
dairy consumer base for 
years to come.

Check out what  
MidwestDairy.com has to offer!
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Arkansas: Midwest Dairy has awarded 
cash prizes to the four winning schools which 

participated in Arkansas’ school breakfast challenge, a 
program encouraging schools to increase promotion of 
school breakfast, including milk, in the 2018-19 school 
year. The winning school, Marion Junior High School, 
increased breakfast participation by 155 percent. 

Illinois: Midwest Dairy and National Dairy 
Council cohosted a Nourish Dialogue Dinner, 
an event where 15 stakeholders gathered in  

Chicago to discuss dairy and its contributions to health 
and sustainable food systems. This is one of several 
similar events where Midwest Dairy is building upon a 
network of champions committed to working together 
to create more sustainable food systems.

Iowa: Midwest Dairy led a media training for 
11 new Hy-Vee retail dietitians to provide tools 

and resources on how to prepare, practice and deliver  
a successful media interview. The training positioned  
Midwest Dairy as a thought leader and equipped 
dietitians, who are often the first point of contact for 
consumer questions, with skills and information to 
promote dairy’s nutrition profile to shoppers. 

Kansas: A mural showcasing agriculture’s 
contributions across Kansas was recently 

unveiled at the Deanna Rose Children’s Farmstead 
in Overland Park. The mural, sponsored by Midwest 
Dairy in collaboration with Kansas Farm Food  
Connection, will reach more than 400,000 annual 
farmstead visitors typically less connected with  
agriculture and help connect them to dairy’s farm to 
table story. 

Minnesota: Midwest Dairy brought dairy to 
life at the Minnesota Zoo with dairy-themed 
activities and farmer-led animal nutrition and 

milking demonstrations. At the “Mootopia” event, dairy
farmers Sarah Kuechle and Kate McAndrews shared 
their dairy stories with zoo visitors. Through its  
partnership with the zoo, Midwest Dairy has secured 
annual on-site events for the next four years, helping 
to raise consumer awareness of dairy.

Missouri: Randall Williams, director of 
Missouri Department of Health and Senior 
Services (DHSS), attended a dairy farm tour 

at Mooney Farms in Rogersville. Dr. Williams has a 
background in both dairy farming and medical care 
and is committed to improving the health of 
Missourians. The positive support of dairy from DHSS 
leadership will strengthen the partnership between 
both organizations and help ensure consumers 
continue learn more about dairy’s nutrition profile. 

Nebraska: In partnership with Genesis 
Health Clubs throughout Nebraska,  

Midwest Dairy worked with sports dietitian and author 
Jill Koegel to create a video series promoting dairy’s
powerhouse of nutrients to club members and sports 
enthusiasts. Videos were shared through social media 
and in Genesis clubs, expanding the reach of dairy’s 
nutrition benefits to conflicted health seekers.

North Dakota: Dinner on the Prairie,
which took place near Minot, increased  

consumer confidence in dairy by connecting dinner 
guests directly to dairy farmers, Kenton and Bobbi Jo
Holle. The event, sponsored by Midwest Dairy and 
CommonGround North Dakota, provided an 
opportunity for consumers to enjoy dairy foods and 
learn more about dairy farming practices and 
dairy nutrition.

Oklahoma: Midwest Dairy recently
piloted a Dairy Aisle Reinvention program 

in Reasor’s supermarkets in Tulsa. The program 
aims to strengthen retailer relationships as well 
contemporize the look of the dairy case in retail stores. 
Graphically-enhanced grocery aisles entice shoppers 
to stay longer and purchase more dairy. 

South Dakota: Midwest Dairy provided
funding to Feeding South Dakota to  

purchase equipment which slices and packages bulk 
cheese and will be used in their Distribution Center’s 
new clean room dedicated to repackaging bulk food 
items. Funding also supported the purchase of  
refrigeration to help store the cheese at local agency 
partners throughout the state. Valley Queen Cheese 
will provide more than 10,000 pounds of cheese  
annually in the form of 40-pound blocks. 
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From the Gas Pump to the  
Dairy Aisle: Checkoff’s Plan 

to Grow C-Store Sales
When today’s consumer fills their gas tank at the 
convenience store, they may choose to pay at the 
pump. While this time-saving feature might be seen 
as a benefit in the consumer’s eyes, it poses a threat 
to the store’s food and beverage sales. With one 
third of the decline in dairy sales attributed to the 
convenience channel, Midwest Dairy is working with 
convenience store chains like Yesway, which has 
120 stores in the Midwest and big plans to grow, 
to draw more customers inside, specifically to their 
dairy section.  

Through an established partnership, Midwest Dairy 
provided recommendations based on consumer 
trends and insights to Yesway on how to drive dairy 
sales, specifically by helping the chain determine 
which dairy items to carry and how to allocate the 
right space to these items. To help further maximize 
the customer’s dairy experience, Midwest Dairy 
completed a 26-week dairy case study and made 
recommendations to increase dairy product offerings 
in stores.

This collaboration with Yesway, headquartered in 
Des Moines, Iowa, is worth checkoff’s investment. At 
only three years old, they added 73 stores in 2018 
and have set a goal to add at least 600 stores by the 
end of 2020. Their growth and goals helped them 
jump to No. 6 on the 2019 Convenience Store News 
Top 20 Growth Chains ranking. 

Another example of the partnership between  
Midwest Dairy and Yesway and its potential for 
growth was seen when the chain sent two of its  
representatives to the recent Dairy Experience  
Forum to learn and better understand the benefits 
of a partnership with checkoff.

Convening the Industry  
to Problem-Solve the Gen Z 

Consumer Connection
The Dairy Experience Forum, which took place this  
summer in St. Paul, Minnesota, brought together dairy  
farmers, industry experts and partners to spark disruptive 
innovation to drive the industry forward. The second annual 
forum, co-sponsored by Midwest Dairy and Dairy Farmers 
of Wisconsin, continued important conversations around 
dairy innovation, sustainability and the consumer mindset of
Generation Z. 

Nearly 400 attendees participated. For some, this was the 
first time they’d attended an industry meeting with dairy 
farmers. Interactions across the supply chain generated 
valuable insights into how collaboration plays a key role in 
establishing a secure future for dairy. 

Speakers and panelists included industry leaders from  
Amazon, Ben & Jerry’s, General Mills and Taco Bell, as 
well as U.S. Dairy Export Council President and CEO,  
Tom Vilsack. 

Among the highlights was a live Gen Z consumer focus 
group of eight young adults ages 18-21 who discussed how 
their generation’s personal values and perceptions of food 
impact how they make purchasing decisions. 

Overall, the group identified themselves as skeptics,  
career-focused, more protective of their social media  
exposure, concerned about equality and driven to make  
the world a better place. Given their on-the-go-lifestyles, 
convenience is a top priority, which provides numerous  
untapped opportunities for dairy to innovate and create  
products that will fit consumers’ ever-changing needs.

Given Gen Z is setting trends today that other generations 
will follow, it’s important the dairy industry take notice of what 
this group had to say. By paying attention to Gen Z values, 
the industry can better position itself to establish trust and 
loyalty among a generation that will have huge buying power 
in the years to come.  

Throughout the forum, conversations among attendees  
generated calls to action encouraging them to take what  
they learned to their local industry groups, boards, co-ops 
and others to challenge the status quo of thinking.  

Midwest Dairy Website Refreshed with Farmers and Partners in Mind
Have you seen the refreshed MidwestDairy.com? The site is designed to ensure information  
most relevant to dairy farmers and industry partners is readily available. The new site also offers  
easy access to important industry resources, dairy checkoff information and Midwest Dairy news. 

You will find new resources; however some familiar, popular features remain, such as the  
Promo Center, which was previously titled the Producer Service Center. Here, you can  
continue to find items to help you promote dairy in your community. To simplify the ordering 
process, a password is no longer required.  

MDFRC Innovation  
Captures Attention of the 
Adventurous Consumer
When Innova Market Insights identified “Adventurous  
Consumers,” those who are set on new discoveries and 
experiences, as the top food and beverage industry trend in 
2019, the Midwest Dairy Foods Research Center (MDFRC) 
application lab took notice. In late 2018, they embarked on 
an innovation project which resulted in the development of a 
Protein-Powered Curry Hummus. 

Over a six-month period, MDRFC Dairy Foods Application 
Scientist Sonia Patel, who is based at the University of  
Minnesota, developed the Protein-Powered Curry Hummus, 
which contains dairy ingredients including milk protein  
concentrate and a curry seasoning made of dairy permeate 
to further boost the nutrition content. The product delivers 
both a bold and unexpected flavor, two attributes which 
Innova identified as key to delivering the enjoyable, exciting 
eating experience which Adventurous Consumers want. 
Additionally, the hummus is billed as a snack, which Innova 
cites as the definitive eating occasion among consumers 
and the central focus of innovation across all food and  
beverage categories, with 10 percent average annual 
growth of global food and beverage launches tracked with  
a snacking claim over the past five years. 

MDFRC’s work extended beyond the dairy ingredients  
application. To inspire and support key industry brands  
from around the world to develop products like the curry 
hummus prototype, MDFRC teamed up with National Dairy  
Council and U.S. Dairy Export Council to sample the  
prototype at the 2019 Institute of Food Technologists annual 
conference, an event which draws attendees from around 
the world. By showcasing  
the dairy-based hummus on  
the global stage, MDFRC  
aims to support one of its  
top goals, which is to defend  
U.S. dairy ingredients in the  
face of challenges from  
non-dairy proteins and  
from foreign dairy sources.

Establishing Students as 
          Life-Long Dairy Consumers
Today’s elementary, middle or high-school student is  
tomorrow’s dairy lover, which is why Midwest Dairy  
continues to invest time, resources and energy working 
with key school districts across the region to increase  
student access to kid-friendly dairy menu items.

With the new school year underway, to date, Midwest Dairy 
has awarded eight equipment grants to school districts in  
Illinois, Kansas, Minnesota, Missouri, Nebraska, North  
Dakota and South Dakota for the implementation of new 
dairy-focused meal programs and serving 
methods. This includes grab-and-go and 
second-chance breakfast, after-school  
supper, coffee bars and bulk milk  
dispensing as well as the addition of new 
menu offerings, such as smoothies, yogurt  
parfaits, pizza and hot chocolate milk. 

Grants awarded this year build on the success of Midwest 
Dairy’s grant support during last school year. In 2018-2019, 
Midwest Dairy awarded 53 equipment grants to 31 districts. 
Plans to provide additional grants to targeted districts this 
school year are underway. 

By providing students additional opportunities throughout the 
school day to purchase meals, as well as enhancing dairy  
options to appeal to students’ taste preferences, both meal

participation and dairy  
sales are projected to 
increase again this year. 
What’s more, the eating 
habits being formed at this 
young age are more likely 
to last into adulthood, 
which helps build a faithful 
dairy consumer base for 
years to come.

Check out what  
MidwestDairy.com has to offer!
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Arkansas: Midwest Dairy has awarded 
cash prizes to the four winning schools which 

participated in Arkansas’ school breakfast challenge, a 
program encouraging schools to increase promotion of 
school breakfast, including milk, in the 2018-19 school 
year. The winning school, Marion Junior High School, 
increased breakfast participation by 155 percent. 

Illinois: Midwest Dairy and National Dairy 
Council cohosted a Nourish Dialogue Dinner, 
an event where 15 stakeholders gathered in  

Chicago to discuss dairy and its contributions to health 
and sustainable food systems. This is one of several 
similar events where Midwest Dairy is building upon a 
network of champions committed to working together 
to create more sustainable food systems.

Iowa: Midwest Dairy led a media training for 
11 new Hy-Vee retail dietitians to provide tools 

and resources on how to prepare, practice and deliver  
a successful media interview. The training positioned  
Midwest Dairy as a thought leader and equipped 
dietitians, who are often the first point of contact for 
consumer questions, with skills and information to 
promote dairy’s nutrition profile to shoppers. 

Kansas: A mural showcasing agriculture’s 
contributions across Kansas was recently 

unveiled at the Deanna Rose Children’s Farmstead 
in Overland Park. The mural, sponsored by Midwest 
Dairy in collaboration with Kansas Farm Food  
Connection, will reach more than 400,000 annual 
farmstead visitors typically less connected with  
agriculture and help connect them to dairy’s farm to 
table story. 

Minnesota: Midwest Dairy brought dairy to 
life at the Minnesota Zoo with dairy-themed 
activities and farmer-led animal nutrition and 

milking demonstrations. At the “Mootopia” event, dairy
farmers Sarah Kuechle and Kate McAndrews shared 
their dairy stories with zoo visitors. Through its  
partnership with the zoo, Midwest Dairy has secured 
annual on-site events for the next four years, helping 
to raise consumer awareness of dairy.

Missouri: Randall Williams, director of 
Missouri Department of Health and Senior 
Services (DHSS), attended a dairy farm tour 

at Mooney Farms in Rogersville. Dr. Williams has a 
background in both dairy farming and medical care 
and is committed to improving the health of 
Missourians. The positive support of dairy from DHSS 
leadership will strengthen the partnership between 
both organizations and help ensure consumers 
continue learn more about dairy’s nutrition profile. 

Nebraska: In partnership with Genesis 
Health Clubs throughout Nebraska,  

Midwest Dairy worked with sports dietitian and author 
Jill Koegel to create a video series promoting dairy’s
powerhouse of nutrients to club members and sports 
enthusiasts. Videos were shared through social media 
and in Genesis clubs, expanding the reach of dairy’s 
nutrition benefits to conflicted health seekers.

North Dakota: Dinner on the Prairie,
which took place near Minot, increased  

consumer confidence in dairy by connecting dinner 
guests directly to dairy farmers, Kenton and Bobbi Jo
Holle. The event, sponsored by Midwest Dairy and 
CommonGround North Dakota, provided an 
opportunity for consumers to enjoy dairy foods and 
learn more about dairy farming practices and 
dairy nutrition.

Oklahoma: Midwest Dairy recently
piloted a Dairy Aisle Reinvention program 

in Reasor’s supermarkets in Tulsa. The program 
aims to strengthen retailer relationships as well 
contemporize the look of the dairy case in retail stores. 
Graphically-enhanced grocery aisles entice shoppers 
to stay longer and purchase more dairy. 

South Dakota: Midwest Dairy provided
funding to Feeding South Dakota to  

purchase equipment which slices and packages bulk 
cheese and will be used in their Distribution Center’s 
new clean room dedicated to repackaging bulk food 
items. Funding also supported the purchase of  
refrigeration to help store the cheese at local agency 
partners throughout the state. Valley Queen Cheese 
will provide more than 10,000 pounds of cheese  
annually in the form of 40-pound blocks. 
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From the Gas Pump to the  
Dairy Aisle: Checkoff’s Plan 

to Grow C-Store Sales
When today’s consumer fills their gas tank at the 
convenience store, they may choose to pay at the 
pump. While this time-saving feature might be seen 
as a benefit in the consumer’s eyes, it poses a threat 
to the store’s food and beverage sales. With one 
third of the decline in dairy sales attributed to the 
convenience channel, Midwest Dairy is working with 
convenience store chains like Yesway, which has 
120 stores in the Midwest and big plans to grow, 
to draw more customers inside, specifically to their 
dairy section.  

Through an established partnership, Midwest Dairy 
provided recommendations based on consumer 
trends and insights to Yesway on how to drive dairy 
sales, specifically by helping the chain determine 
which dairy items to carry and how to allocate the 
right space to these items. To help further maximize 
the customer’s dairy experience, Midwest Dairy 
completed a 26-week dairy case study and made 
recommendations to increase dairy product offerings 
in stores.

This collaboration with Yesway, headquartered in 
Des Moines, Iowa, is worth checkoff’s investment. At 
only three years old, they added 73 stores in 2018 
and have set a goal to add at least 600 stores by the 
end of 2020. Their growth and goals helped them 
jump to No. 6 on the 2019 Convenience Store News 
Top 20 Growth Chains ranking. 

Another example of the partnership between  
Midwest Dairy and Yesway and its potential for 
growth was seen when the chain sent two of its  
representatives to the recent Dairy Experience  
Forum to learn and better understand the benefits 
of a partnership with checkoff.

Convening the Industry  
to Problem-Solve the Gen Z 

Consumer Connection
The Dairy Experience Forum, which took place this  
summer in St. Paul, Minnesota, brought together dairy  
farmers, industry experts and partners to spark disruptive 
innovation to drive the industry forward. The second annual 
forum, co-sponsored by Midwest Dairy and Dairy Farmers 
of Wisconsin, continued important conversations around 
dairy innovation, sustainability and the consumer mindset of
Generation Z. 

Nearly 400 attendees participated. For some, this was the 
first time they’d attended an industry meeting with dairy 
farmers. Interactions across the supply chain generated 
valuable insights into how collaboration plays a key role in 
establishing a secure future for dairy. 

Speakers and panelists included industry leaders from  
Amazon, Ben & Jerry’s, General Mills and Taco Bell, as 
well as U.S. Dairy Export Council President and CEO,  
Tom Vilsack. 

Among the highlights was a live Gen Z consumer focus 
group of eight young adults ages 18-21 who discussed how 
their generation’s personal values and perceptions of food 
impact how they make purchasing decisions. 

Overall, the group identified themselves as skeptics,  
career-focused, more protective of their social media  
exposure, concerned about equality and driven to make  
the world a better place. Given their on-the-go-lifestyles, 
convenience is a top priority, which provides numerous  
untapped opportunities for dairy to innovate and create  
products that will fit consumers’ ever-changing needs.

Given Gen Z is setting trends today that other generations 
will follow, it’s important the dairy industry take notice of what 
this group had to say. By paying attention to Gen Z values, 
the industry can better position itself to establish trust and 
loyalty among a generation that will have huge buying power 
in the years to come.  

Throughout the forum, conversations among attendees  
generated calls to action encouraging them to take what  
they learned to their local industry groups, boards, co-ops 
and others to challenge the status quo of thinking.  

Midwest Dairy Website Refreshed with Farmers and Partners in Mind
Have you seen the refreshed MidwestDairy.com? The site is designed to ensure information  
most relevant to dairy farmers and industry partners is readily available. The new site also offers  
easy access to important industry resources, dairy checkoff information and Midwest Dairy news. 

You will find new resources; however some familiar, popular features remain, such as the  
Promo Center, which was previously titled the Producer Service Center. Here, you can  
continue to find items to help you promote dairy in your community. To simplify the ordering 
process, a password is no longer required.  

MDFRC Innovation  
Captures Attention of the 
Adventurous Consumer
When Innova Market Insights identified “Adventurous  
Consumers,” those who are set on new discoveries and 
experiences, as the top food and beverage industry trend in 
2019, the Midwest Dairy Foods Research Center (MDFRC) 
application lab took notice. In late 2018, they embarked on 
an innovation project which resulted in the development of a 
Protein-Powered Curry Hummus. 

Over a six-month period, MDRFC Dairy Foods Application 
Scientist Sonia Patel, who is based at the University of  
Minnesota, developed the Protein-Powered Curry Hummus, 
which contains dairy ingredients including milk protein  
concentrate and a curry seasoning made of dairy permeate 
to further boost the nutrition content. The product delivers 
both a bold and unexpected flavor, two attributes which 
Innova identified as key to delivering the enjoyable, exciting 
eating experience which Adventurous Consumers want. 
Additionally, the hummus is billed as a snack, which Innova 
cites as the definitive eating occasion among consumers 
and the central focus of innovation across all food and  
beverage categories, with 10 percent average annual 
growth of global food and beverage launches tracked with  
a snacking claim over the past five years. 

MDFRC’s work extended beyond the dairy ingredients  
application. To inspire and support key industry brands  
from around the world to develop products like the curry 
hummus prototype, MDFRC teamed up with National Dairy  
Council and U.S. Dairy Export Council to sample the  
prototype at the 2019 Institute of Food Technologists annual 
conference, an event which draws attendees from around 
the world. By showcasing  
the dairy-based hummus on  
the global stage, MDFRC  
aims to support one of its  
top goals, which is to defend  
U.S. dairy ingredients in the  
face of challenges from  
non-dairy proteins and  
from foreign dairy sources.

Establishing Students as 
          Life-Long Dairy Consumers
Today’s elementary, middle or high-school student is  
tomorrow’s dairy lover, which is why Midwest Dairy  
continues to invest time, resources and energy working 
with key school districts across the region to increase  
student access to kid-friendly dairy menu items.

With the new school year underway, to date, Midwest Dairy 
has awarded eight equipment grants to school districts in  
Illinois, Kansas, Minnesota, Missouri, Nebraska, North  
Dakota and South Dakota for the implementation of new 
dairy-focused meal programs and serving 
methods. This includes grab-and-go and 
second-chance breakfast, after-school  
supper, coffee bars and bulk milk  
dispensing as well as the addition of new 
menu offerings, such as smoothies, yogurt  
parfaits, pizza and hot chocolate milk. 

Grants awarded this year build on the success of Midwest 
Dairy’s grant support during last school year. In 2018-2019, 
Midwest Dairy awarded 53 equipment grants to 31 districts. 
Plans to provide additional grants to targeted districts this 
school year are underway. 

By providing students additional opportunities throughout the 
school day to purchase meals, as well as enhancing dairy  
options to appeal to students’ taste preferences, both meal

participation and dairy  
sales are projected to 
increase again this year. 
What’s more, the eating 
habits being formed at this 
young age are more likely 
to last into adulthood, 
which helps build a faithful 
dairy consumer base for 
years to come.
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Consumer-Focused Approach is Key to Driving the Industry Forward
One of the ways we’re fulfilling our vision of 
bringing dairy to life is by convening the dairy 
industry to tackle challenges and develop 
solutions to ensure a strong future. The recent 
Dairy Experience Forum brought together 
representatives from across the supply chain 
to push the industry to think with the mindset 

of the next generation to drive disruptive innovation. 

Why is this important? Because the battle we’re facing is 
real. You don’t have to look far to see eye-catching claims 
being made in the marketplace. Danone is claiming that 
plant-based products could become as big as its dairy  
business in 10 years. Other companies are investing in  
alternative proteins to capitalize on the vegan marketplace. 

The dairy industry needs to stand up for itself and showcase 
the creative approaches we’re taking to meet the needs of 
today’s consumers.

The quiet humility that the dairy industry is known for won’t 
cut it any longer. What’s exciting is that nearly 400 attendees 
left the forum with increased awareness about the  
importance of collaboration across the dairy supply chain. 
Together, we must focus on the needs and values of today 
and tomorrow’s consumers and fuel critical innovation to 
drive dairy sales.  

I encourage you to read more about key themes and  
takeaways shared during the forum. This issue also  
highlights how your checkoff is working with students to fuel 
product innovation, and how we’re enhancing consumers’ 
connection and appreciation for dairy at state fairs, schools 
and in the grocery aisle. We’re excited about this work and 
proud to work on your behalf.

Lucas Lentsch, CEO, Midwest Dairy
Bringing Dairy to Life!

State Fairs Bridge the Gap from Consumer to Farmer
As consumers become more removed from agriculture, state 
fairs become an important way to bring dairy to life. Complete 
with the magic of butter sculptures, curiosity of baby animals 
and flavorful ice cream treats, state fairs attract millions of  
consumers across the region each year. This summer,  
Midwest Dairy and dairy farmers engaged state fairgoers in 
hands-on activities and dairy eating occasions, and invited 
them to see, touch and experience the dairy community’s  
commitment to animal care, sustainability and nutrition. 

At the Iowa State Fair’s Farm to Fair dinner, dairy farmers  
from the Iowa Dairy Experience and Leadership Program  
interacted with more than 400 guests while they dined together 
on a meal including milk and ice cream. Diners enjoyed  
conversations about agriculture and asked questions about 
how food gets from farm to table. 

Celebrating the Gerken Dairy Center’s 20th anniversary, the 
Missouri State Fair butter cow sculpture, created by Tracey 
Adams, helped consumers celebrate dairy’s rich history in  
Missouri. While consumers marveled at the butter sculpture, 
they connected with dairy farmers to find out more about  
how dairy delivers real enjoyment and is produced both  
responsibly and sustainably.

Nebraska dairy farmers brought dairy to life for hundreds of 
students during the Nebraska’s Largest Classroom event at the 
Nebraska State Fair, where students and teachers from across 

the state connected with dairy farmers and learned about milk’s 
journey from farm to table.

Visitors to the Illinois State Fair Dairy Products Building 
showed their love of dairy by snapping a selfie at the  
Undeniably Dairy selfie station. Guests picked from a variety of 
fun backgrounds, such as a cow jumping over the moon, and 
received their photos onsite via email or text.

To inspire consumer confidence in dairy farming and nutrition, 
dairy ambassadors interacted with North Dakota state fairgoers 
as they visited the Dairy Barn, while in South Dakota, an  
Undeniably Dairy-branded canopy drew fairgoers into  
conversation with the South Dakota Dairy Princess and  
dairy ambassadors.

In Minnesota, after casting their votes for the Dairy Goodness 
Bar’s “Flavor of the Fair” contest, state fairgoers had the  
pleasure of tasting the winning pick, Birthday Batter Blast, in 
the delicious forms of sundaes and malts. Kansas fairgoers 
also enjoyed tasting a new ice cream flavor, Perfectly Peach, 
made by Hildebrand Farms Dairy located in nearby  
Junction City. 

At state fairs across the Midwest, dairy is making its mark.  
With fair attendance continuing to grow year after year,  
Midwest Dairy extends dairy’s reach by bringing memorable 
state fair dairy experiences to consumers each year.

Midwest Dairy Resources

To get involved with Midwest Dairy efforts, or to access resources and promotion tools and materials, 
email the Promo Center at psc@midwestdairy.com or call 1-877-360-FARM (3276). 

Questions can be directed to the Farmer Relations manager for your state or call 1-800-642-3895.

 Arkansas Ashley Anderson, 501-778-3722, aanderson@midwestdairy.com
 Southern Missouri/ 
 Eastern Oklahoma Stacy Dohle, 417-267-5039, sdohle@midwestdairy.com 
 Illinois Kendra Anderson, 309-825-2196, kanderson@midwestdairy.com 
 Iowa Jenna Finch, 515-964-0696, jfinch@midwestdairy.com and  
  Mitch Schulte, 319-228-8503, mschulte@midwestdairy.com 
 Northern Missouri/Kansas Ron Grusenmeyer, 816-873-0351, rgrusenmeyer@midwestdairy.com
 Minnesota Shannon Seifert, 507-766-6864, sseifert@midwestdairy.com and  
  Lucas Sjostrom, 320-346-2216, lsjostrom@midwestdairy.com
 Nebraska Kris Bousquet, 531-207-4291, kbousquet@midwestdairy.com 
 North Dakota Amber Boeshans, 701-712-1488, aboeshans@midwestdairy.com 
 South Dakota Tom Peterson, 605-251-2439, tpeterson@midwestdairy.com
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Perspectives on the Dairy Experience Forum
Here is an overview of key takeaways from several attendees at this summer’s Dairy Experience Forum:

I really enjoyed the Gen Z panel. It was interesting to  
hear how much convenience affects their purchasing  
habits. This gives us insights on how we market and  
merchandise to this generation.

It was nice to connect with the industry as a whole and 
learn more of the story behind the why. It also seemed 
that while we as a c-store industry are focused on  
innovation, the dairy community is a little more hesitant. 

- Dana Renfro, Category Manager, Yesway

It was interesting to hear that most of the younger  
consumers on the panel were willing to try a product as 
long as they agree with the way the company runs its 
business. If they heard something negative about a  
product, they say they are willing to research further to 
better understand what they are hearing.

This kind of feedback really opened my eyes to the role 
of the marketing side of dairy and made me interested in 
learning more. 

- Jacob Schumacher, Illinois Dairy Ambassador

The forum highlighted some great industry insights 
including the importance of engaging the consumer and 
telling the farm to fork story. Farmers have a big task in 
needing to innovate given dairy is a commodity type  
item. I wrote down a line from speaker Jeff Fromm,  
“Consistency and spontaneity equals brand love.” I feel 
dairy has the consistency piece down; where it gets  
difficult is in finding new ways to be spontaneous.

One opportunity would be to have even more of the 
industry represented so there can be greater dialogue 
between what the farmers want and need and what the 
consumers want and need. 

- Jennifer Foerster, Nutrition Program Consultant,  
Minnesota Department of Education

The forum was a great opportunity for producers to see 
how far our industry has come on a consumer level, as 
well as what’s in store for the future. Most of the young 
consumers participating in the panel shared they were 
conscious of the quality of foods they were consuming, 
and considered quality, along with reasonable price 
points, to make their food decisions. Product innovation 
has vastly improved, and I am confident we will continue 
to see amazing new products developed and embraced 
by our consumers.

Because consumer impression is paramount and always 
changing, we try to give the best “drive by appeal” on 
our farm. We welcome several groups each year which 
allows us to connect with local consumers on a more 
personal manner. 

- Leah Kurth, Dairy Farmer; Cosmos, Minnesota

With Fuel Up to 
Play 60, students 
learn beneficial 
habits they can 
build on and 
apply throughout 
their lives.

91 8
of consumers 

snack multiple times 
throughout the day

of these consumers 
forgo meals altogether in
favor of all-day snacking

percent percent
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Consumer-Focused Approach is Key to Driving the Industry Forward
One of the ways we’re fulfilling our vision of 
bringing dairy to life is by convening the dairy 
industry to tackle challenges and develop 
solutions to ensure a strong future. The recent 
Dairy Experience Forum brought together 
representatives from across the supply chain 
to push the industry to think with the mindset 

of the next generation to drive disruptive innovation. 

Why is this important? Because the battle we’re facing is 
real. You don’t have to look far to see eye-catching claims 
being made in the marketplace. Danone is claiming that 
plant-based products could become as big as its dairy  
business in 10 years. Other companies are investing in  
alternative proteins to capitalize on the vegan marketplace. 

The dairy industry needs to stand up for itself and showcase 
the creative approaches we’re taking to meet the needs of 
today’s consumers.

The quiet humility that the dairy industry is known for won’t 
cut it any longer. What’s exciting is that nearly 400 attendees 
left the forum with increased awareness about the  
importance of collaboration across the dairy supply chain. 
Together, we must focus on the needs and values of today 
and tomorrow’s consumers and fuel critical innovation to 
drive dairy sales.  

I encourage you to read more about key themes and  
takeaways shared during the forum. This issue also  
highlights how your checkoff is working with students to fuel 
product innovation, and how we’re enhancing consumers’ 
connection and appreciation for dairy at state fairs, schools 
and in the grocery aisle. We’re excited about this work and 
proud to work on your behalf.

Lucas Lentsch, CEO, Midwest Dairy
Bringing Dairy to Life!

State Fairs Bridge the Gap from Consumer to Farmer
As consumers become more removed from agriculture, state 
fairs become an important way to bring dairy to life. Complete 
with the magic of butter sculptures, curiosity of baby animals 
and flavorful ice cream treats, state fairs attract millions of  
consumers across the region each year. This summer,  
Midwest Dairy and dairy farmers engaged state fairgoers in 
hands-on activities and dairy eating occasions, and invited 
them to see, touch and experience the dairy community’s  
commitment to animal care, sustainability and nutrition. 

At the Iowa State Fair’s Farm to Fair dinner, dairy farmers  
from the Iowa Dairy Experience and Leadership Program  
interacted with more than 400 guests while they dined together 
on a meal including milk and ice cream. Diners enjoyed  
conversations about agriculture and asked questions about 
how food gets from farm to table. 

Celebrating the Gerken Dairy Center’s 20th anniversary, the 
Missouri State Fair butter cow sculpture, created by Tracey 
Adams, helped consumers celebrate dairy’s rich history in  
Missouri. While consumers marveled at the butter sculpture, 
they connected with dairy farmers to find out more about  
how dairy delivers real enjoyment and is produced both  
responsibly and sustainably.

Nebraska dairy farmers brought dairy to life for hundreds of 
students during the Nebraska’s Largest Classroom event at the 
Nebraska State Fair, where students and teachers from across 

the state connected with dairy farmers and learned about milk’s 
journey from farm to table.

Visitors to the Illinois State Fair Dairy Products Building 
showed their love of dairy by snapping a selfie at the  
Undeniably Dairy selfie station. Guests picked from a variety of 
fun backgrounds, such as a cow jumping over the moon, and 
received their photos onsite via email or text.

To inspire consumer confidence in dairy farming and nutrition, 
dairy ambassadors interacted with North Dakota state fairgoers 
as they visited the Dairy Barn, while in South Dakota, an  
Undeniably Dairy-branded canopy drew fairgoers into  
conversation with the South Dakota Dairy Princess and  
dairy ambassadors.

In Minnesota, after casting their votes for the Dairy Goodness 
Bar’s “Flavor of the Fair” contest, state fairgoers had the  
pleasure of tasting the winning pick, Birthday Batter Blast, in 
the delicious forms of sundaes and malts. Kansas fairgoers 
also enjoyed tasting a new ice cream flavor, Perfectly Peach, 
made by Hildebrand Farms Dairy located in nearby  
Junction City. 

At state fairs across the Midwest, dairy is making its mark.  
With fair attendance continuing to grow year after year,  
Midwest Dairy extends dairy’s reach by bringing memorable 
state fair dairy experiences to consumers each year.

Midwest Dairy Resources

To get involved with Midwest Dairy efforts, or to access resources and promotion tools and materials, 
email the Promo Center at psc@midwestdairy.com or call 1-877-360-FARM (3276). 

Questions can be directed to the Farmer Relations manager for your state or call 1-800-642-3895.

 Arkansas Ashley Anderson, 501-778-3722, aanderson@midwestdairy.com
 Southern Missouri/ 
 Eastern Oklahoma Stacy Dohle, 417-267-5039, sdohle@midwestdairy.com 
 Illinois Kendra Anderson, 309-825-2196, kanderson@midwestdairy.com 
 Iowa Jenna Finch, 515-964-0696, jfinch@midwestdairy.com and  
  Mitch Schulte, 319-228-8503, mschulte@midwestdairy.com 
 Northern Missouri/Kansas Ron Grusenmeyer, 816-873-0351, rgrusenmeyer@midwestdairy.com
 Minnesota Shannon Seifert, 507-766-6864, sseifert@midwestdairy.com and  
  Lucas Sjostrom, 320-346-2216, lsjostrom@midwestdairy.com
 Nebraska Kris Bousquet, 531-207-4291, kbousquet@midwestdairy.com 
 North Dakota Amber Boeshans, 701-712-1488, aboeshans@midwestdairy.com 
 South Dakota Tom Peterson, 605-251-2439, tpeterson@midwestdairy.com
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Perspectives on the Dairy Experience Forum
Here is an overview of key takeaways from several attendees at this summer’s Dairy Experience Forum:

I really enjoyed the Gen Z panel. It was interesting to  
hear how much convenience affects their purchasing  
habits. This gives us insights on how we market and  
merchandise to this generation.

It was nice to connect with the industry as a whole and 
learn more of the story behind the why. It also seemed 
that while we as a c-store industry are focused on  
innovation, the dairy community is a little more hesitant. 

- Dana Renfro, Category Manager, Yesway

It was interesting to hear that most of the younger  
consumers on the panel were willing to try a product as 
long as they agree with the way the company runs its 
business. If they heard something negative about a  
product, they say they are willing to research further to 
better understand what they are hearing.

This kind of feedback really opened my eyes to the role 
of the marketing side of dairy and made me interested in 
learning more. 

- Jacob Schumacher, Illinois Dairy Ambassador

The forum highlighted some great industry insights 
including the importance of engaging the consumer and 
telling the farm to fork story. Farmers have a big task in 
needing to innovate given dairy is a commodity type  
item. I wrote down a line from speaker Jeff Fromm,  
“Consistency and spontaneity equals brand love.” I feel 
dairy has the consistency piece down; where it gets  
difficult is in finding new ways to be spontaneous.

One opportunity would be to have even more of the 
industry represented so there can be greater dialogue 
between what the farmers want and need and what the 
consumers want and need. 

- Jennifer Foerster, Nutrition Program Consultant,  
Minnesota Department of Education

The forum was a great opportunity for producers to see 
how far our industry has come on a consumer level, as 
well as what’s in store for the future. Most of the young 
consumers participating in the panel shared they were 
conscious of the quality of foods they were consuming, 
and considered quality, along with reasonable price 
points, to make their food decisions. Product innovation 
has vastly improved, and I am confident we will continue 
to see amazing new products developed and embraced 
by our consumers.

Because consumer impression is paramount and always 
changing, we try to give the best “drive by appeal” on 
our farm. We welcome several groups each year which 
allows us to connect with local consumers on a more 
personal manner. 

- Leah Kurth, Dairy Farmer; Cosmos, Minnesota
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