PIZZA:
INCL IMPACT OF COVID-19

US, OCTOBER 2020

COVID-19 BROUGHT GAINS TO THE
PlZZA CATEGORY IN 2020, WHICH
LIKELY HAVE RESIDUAL STAYING POWER
AS CONSUMERS RELY ON AFFORDABLE AND
CONVENIENT MEAL SOLUTIONS DURING A
RECESSION. HOWEVER, THE ELEMENTS OF
VALUE THAT BENEFIT PACKAGED PIZZA ARE ALSO
STRONG POINTS FOR FOODSERVICE OPERATORS,
AND BRANDS WILL BE CHALLENGED TO
COMPETE ON QUALITY AND FRESHNESS.

Kaitlin Kamp,
Food and Drink Analyst

SHORT, MEDIUM AND LONG TERM
IMPACT OF COVID-19 ON PIZZA

Lockdown Re-emergence Recovery
(March-June 2020) (July 2020-Dec 2021) (2022-2025)
Consumer stockpile ~ Consumers nudge closer Economic improvements
to normalcy benefit foodservice
During lockdown consumers stocked Loosened regulations paired with increased Consumers will largely return to
their kitchens with long-lasting pantry foodservice options will nudge consumers pre-COVID behaviors, and
and freezer staples, and due to limited closer to their pre-pandemic behaviors. improved economic conditions
foodservice options relied heavily on Economic uncertainty, however, will will encourage consumers to
at-home meal solutions, benefitting a continue to encourage at-home eating and dine out over eating at home.
swath of CPG categories. more affordable options.

- Pizza brings comfort in a crisis Packaged pizza appeals during Business as usual

a recession
Pizza’s long shelf life, affordability and Pizza will continue to appeal as an Pizza sales will fall back into their
convenience appealed to consumers. affordable, easy and family-friendly pre-COVID trajectory of small but
Both frozen pizza and pizza option during a recession and will steady growth as consumers largely
components/kits benefitted from maintain a significant share of the return to normal.
stocking up while fresher items like take growth it gained during lockdown.

and bake pizzas declined.

@ Severe impact Moderate impact Minor/positive impact

Source: Mintel

FOODSERVICE IS THE
POPULAR CHOICE

Pizza consumption, July 2020
29% 24% 13%

Pizza ordered Frozen pizza Pizza | made Refrigerated Pizza prepared
from a bought at a myself pizza bought at at home
restaurant grocery store at home a grocery store from a kit
VAN

Pizza has nearly universal penetration with 95% of US household engagement. Foodservice remains the most popular
choice, leaving opportunity for frozen pizzas and homemade pizzas to gain consumption share. Yet wide repertoires are
well established, demonstrating that multiple types of pizzas can serve different needs at different times.

Note: Which of the following types of pizza has your household eaten in the past three months? Please select all that apply | Base: 2,000 internet users aged 18+
Source: Lightspeed/Mintel

COMPETE ON QUALITY

Reasons for choosing pizza from a restaurant, July 2020
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X While packaged options benefit from their perceived convenience and
affordability, foodservice options are preferred most often for their quality.
6 o ° Made to order freshness, quality ingredients and style mastery are likely
what differentiates foodservice quality from retail offerings. Brands can
compete by matching restaurant quality through premium ingredients,
artisan preparation methods and exciting flavors.

Better Can More More More To support
quality customize convenient  toppingsto  authentic local
order choose from businesses

Note: Which of the following are reasons that you would buy pizza from a restaurant instead of from a store? Please select all that apply | Base: 954 internet users
aged 18+ who household has eaten pizza in the last three months | Source: Lightspeed/Mintel

CREATE EXPERIENCES
WITH BYO PIZZA

Pizza innovation to drive trial, July 2020

Premium Authentically Unique Build-your- Alternative Extra
ingredients prepared toppings own Kits crusts vegetable
toppings
N\

Improved quality is the strongest driver for new product trial but the present moment is also an opportunity for
build-your-own kits to shine. Build-your-own messaging can highlight fun experiences, quality control over their
pizzas, and encourage consumers to create something even healthier and fresher than a foodservice option.

Note: Which of the following would motivate you to try a new store-bought pizza (eg refrigerated/frozen pizza)? Please select all that apply | Base: 1,909 internet
users aged 18+ who household has eaten pizza in the last three months | Source: Lightspeed/Mintel
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