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INSIGHTS

" Sales results are reported by the equivalent pounds of milk
required to make specific dairy products.

GROW
TRUST IN DAIRY

Increase Positive Perception of
Dairy’s Environmental Sustainability
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FOUNDATIONAL OBJECTIVES

CREATE
DAIRY CHECKOFF ADVOCATES

ANNUAL GOAL 3-YEAR GOAL 3-YEAR GOAL
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FARMERS AS MEETING WITH MEETING WITH INFLUENTIAL
SUPPORT/ADVOCATE IDENTIFIED PROCESSORS DECISION-MAKERS

DEVELOP ENHANCE

FARM & COMMUNITY MIDWEST DAIRY
LEADERS FOR DAIRY EMPLOYEE CULTURE

3-YEAR GOAL The Gallup @12 Engagement Mean score reflects the
average score of 12 items that Gallup research has
50 FARM ERS consistently found to measure employee engagement as
I linked to business outcomes.
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