TOTAL U.S. YOGURT SNAPSHOT

52 Weeks, 2025YTD and 4 Weeks Ending 1-26-2025

RETAIL YOGURT CONTINUES TO GROW IN POPULARITY

The yogurt market experienced volume growth of 3.5% in 2023, 7.4% in 2024 and is seeing an increase of 9% in the

first four weeks of 2025. All regions are witnessing significant growth over the past 52 weeks and into 2025.

* Penetration increased by 0.9 points over the last year, while the buy rate rose by nearly 7%.

The traditional yogurt segment, making up 50% of category volume, saw a slight rise of 0.2% in volume over the

past year, although it is facing a 1.5% decline in 2025 year-to-date. In contrast, the higher protein Greek yogurt

segment, accounting for 46% of volume, increased 22% in early 2025, building on a 17% volume gain in 2024.

Icelandic yogurt, which is also a high protein option, is witnessing impressive growth of 27% in 2025, though it

remains a niche market at 1.3% of total category volume.

 Alternative yogurts represent a small segment at 1.6% of yogurt volume. After peaking in 2022, sales have

* declined by 2.9% over the past year but are showing small growth in early 2025. So Delicious and Silk are the leading brands in this segment, holding over
60% of the market volume share, although growth in 2025 is coming from smaller brands.

* Within the yogurt sector, health & wellness claims are key growth drivers. Organic and low sugar products account for 7% and 10% of category volume,
respectively, contributing to 12% and 26% of the overall category volume growth.

$11.4B latest 52 wks

Rolling 52 Weeks Volume Trend
RETAIL YOGURT VOLUME (M Pints) and % CHANGE VS YEAR AGO

+9.5% vs Yago
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Calendar Year Volume and Price Trend Quad-week Sales View
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Purchase Dynamics Regional Volume Trend
{ K Volume Latest 52 Latest
1 1 0
i How did buying behavior i % Chg vs Yago Index Wks 2025YTD 4 Wks
i change over the last 52 wks | TOTAL U.S. 100 7.9% 9.0% 9.0%
1 1
| California 93 6.7% 8.3% 8.3%
Penetration Great Lakes 100 8.2% 9.2% 9.2%
Buy Rate
82.8% of households . .
bought milk 39.1 pints per buyer Mid-South 99 9.0% 9.9% 9.9%
+0.9 pts. Vs Vi +6.9% vs Yago
RS AVSNdgO Northeast 112 6.8% 6.4% 6.4%
Plains 105 8.2% 9.7% 9.7%
Purchase Frequency Volume per Trip o o o
16.4X/yr 2.4 pints South Central 80 8.7% 11.3% 11.3%
+6.2% vs Yago +0.6% vs Yago Southeast 101 8.7% 9.3% 9.3%
West 108 7.8% 9.7% 9.7%
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Yogurt Segments Volume Trend Yogurt Segments Pricing Trend
--% Chgvs Yago -- -- Avg Price/Gal-- -- % Chgvs Yago --
Latest
TOTAL Yogurt 4,043.8 100.0% 7.9% 9.0%  9.0% TOTAL Yogurt $2.82 $2.83 $2.83 14% 37% 3.7%
Traditional 2,011.4 49.7%  02% -1.5% -1.5% Traditional $2.44  $2.47 5247 23%  62%  62%
Greek 1,855.1 45.9% 18.0% 22.3% 22.3% Greek $3.07 S$3.04 $3.04 -11% -0.8% -0.8%
Australian 59.8 1.5%  00% -35% -3.5% Australian $3.91 %416 $4.16 -06% 1.9% 1.9%
Icelandic 53.7 1.3%  259% 27.2% 27.2% Icelandic $4.80 %479 %479  13% 22% 2.2%
Alternative 63.9 1.6%  -29% 11% 1.1% Alternative $4.95 $4.85 5485 17% 2.6%  2.6%
Volume Trends by Fat Content Volume Share and Trend by Outlet
Volume % Chg vs Yago Volume Share .
52 Weeks % Volume Chg  |atest 52 2025YTD Latest
52 Wks 2025YTD4 Wks vs Yago Wks 4 Wks

Total Yogurt 7.9% 9.0% 9.0% _ 100.0% 100.0% Volume Share TOTAL U.S. 7.9% 9.0% 9.0%
Whole Fat 11.2% 13.2% 13.2% [ 22.7%
55.4% _ Grocery 5.9% 7.1% 7.1%
2% 24.9% 161% 161% | 2.0%
) Supercenters, o o o
1% 27% 5% 51% [ 30.4% 42.3% [ | Cicb, other | 106% | 113% | 113%
FatFree  11.2% 10.5% 10.5% [ 36.0% \ }i 0.3% || CStore -1.5% | -0.9% [ -0.9%
4
Penetration (% Households that purchased in latest 52 wks) Drug 1.9% 415% | 41.5%
Total 82.8%; Whole 49.6% 2% 11.5%; 1% 63.1%; FF 60.9% [ ] [ ] 0.05% ’ ' ’
Yogurt Packaging Share and 52 Wk % Growth ; Yogurt Claims
Vol. Share Vol. % Chg
A Volume Share, 52 Wks Total Cups = 7 100.0%  3.9% Volume Share of Yogurt, 52 Wks
|_£100.0% 4.01-60zMP  462%  6.9% 100.0%
| 50.4% 30.9% o 10.4%
= 9% 12.8% 20% 1.9% 4.01-60255  36.8%  2.6% - 7.0%
2.1-40z MP 14.1% -3.2% )
Total Cups Tubs Drinks Tubes All Total Organic  No, Low,
o o Less Sugar
% Volume Other  Total Drinks_| 100.0%  8.3% % Volume
Chg vs Yago . . Chg vs Yago
sowks  7.9% 3.9% 164% 9.4% -3.7% 7.1% ZLrirer Yl 49.5%  -2.9% sowks  79%  146%  22.6%
- 0, 0,
2025YTD  9.0% 2.7% 19.9% 14.5% -13% 2.2% 6.01-80z MP 16.1% 18.2% 2025YTD  9.0% 16.2% 27.8%
4 wks . . . . . . 6.01-80zSS 12.7% 22.9% 4wk ) . .
. wks
9.0% 2.7% 19.9% 145% -13% 2.2% 48.01-640ZMS  4.8% 16.0% 9.0% 16.2% 27.8%
New Product Spotlight , AUSTRALIA (Feb ‘25) JAPAN (Feb 25)
ol ’ USA (Feb 25 ;JiSAi,(FEb 25) Farmer’s Union < Meiji PA-3
P f2 i nggh s " Greek-style yogurt Low sugar yogurt drink
. I Friendly _rgt_?r%y fat with no added with PA-3 lactic acid
Larmfst Greel pko_e. otw '?f sugar. Scientificall bacteria that suppresses
ow r:d .relza S \_’l’ s:jogur wi | proven to support DD the absorption of
yogurt drin 8 . Spiced pear an gut health. Prebiotic & & | purines contained in
Wlt? 10g 'E smicen reaw & e ['g f.ltav(;):.. plus billions of G food. Helps prevent uric
protein I zl(;?hl edtime probiotics. “7 acid levels from rising
after meals.

Source: Innova anniversary.
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